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2.1 Service Innovation and Design SIG
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The objective of Service Innovation and Design SIG is
to share the latest research on service innovation and
design, and discuss the important issues with
communities. The SIG works with related communities,
such as service design network, the other design related
communities, to form this emerging knowledge area.
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e-mail: sig-design-contact@serviceology.org
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e-mail: sig-capability-contact@serviceology.org
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e-mail : sig-gekokujou-contact@serviceology.org
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e-mail : sig-jitsugaku-contact@serviceology.org
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